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A Study on Community-oriented Consumer Cultures  







































































































































































































































































































































































































































































































































































































































































































































(1)   ᖺ㛫࡟ᾏእ࡟ฟᅜࡋࡓேᩘࢆேཱྀ࡛๭ࡗࡓࠕฟᅜ⋡ ࠖ
  ࡟࠾࠸࡚ࠊ ᖺ࡟ࡣ ௦ࡀ ࡜᭱ከࢆ༨ࡵ࡚࠸
  ࡿࠋ ᖺ࡟ࡣ  ௦ࠊ௦ࢆୗᅇࡗ࡚࠸ࡓࠋ㸦ࠕ1,..(,



























࡞ࡗࡓ࡜࠸࠺ࡇ࡜࡞ࡢࡔ 㸦ࠖJameson, 1991:x㸧ࠋ 
   ᙼࡀࡇࡇ࡛ၥ㢟࡟ࡋ࡚࠸ࡿᩥ໬ࡣࠊ⡆༢࡟࠸࠼ࡤࠕၟ 
  ရᩥ໬ ࠖࠕᾘ㈝ᩥ໬ࠖࡢࡇ࡜࡛࠶ࢁ࠺ࠋࡑࢀࡺ࠼ࠊᙼࡢ࠸ 
  ࠺࣏ࢫࢺࣔࢲࢽࢬ࣒࡜ࡣࠊ࠸ࢃࡤᡂ⇍㣬࿴≧ែ࡟✺ධࡋ 
  ࡓ㧗ᗘ㈨ᮏ୺⩏♫఍࡟࠾ࡅࡿᾘ㈝ᩥ໬࡟ᙬࡽࢀࡓ᫬௦ࡢ 
  ࡇ࡜࡛࠶ࡾࠊ࣐ࣝࢡࢫ୺⩏ࡢ❧ሙ࠿ࡽࡍࢀࡤࠊ㈨ᮏ୺⩏ 
  ♫఍ࡢ࢜ࣝࢱࢼࢸ࢕ࣦࡢྍ⬟ᛶࡀ᏶඲࡟ኻࢃࢀࡓ᫬௦ 
  㸦ࡍ࡞ࢃࡕ࣐ࣝࢡࢫὴࡢᨻ἞ⓗ᣸ᢡࢆỴᐃ࡙ࡅࡓ᫬௦㸧 
  ࡢูྡࡀࠊ࠸ࢃࡺࡿ࣏ࢫࢺࣔࢲࢽࢬ࣒ࡢ᫬௦࡞ࡢࡔ࡜࠸ 
  ࠼ࡼ࠺ࠋ㐣๫⏕⏘ຊࡀᘬࡁ㉳ࡇࡋࡓᾘ㈝♫఍඲⯡ࡢᩥ໬ 
  ࡟ᑐࡍࡿࡇ࠺ࡋࡓࢫࢱࣥࢫࡣࠊ࣮࣎ࢻ࣮ࣜࣖࣝ࡟ࡶྠᵝ 






























㸦9㸧 ᩘᏐࡣ㹇㹊㹍ࡢሗ࿌᭩࡟ࡼࡿࠋ㸦ࠗ ᮅ᪥᪂⪺ 2࠘013/11/19 
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㸦ཎ✏ཷ⌮ᖺ᭶᪥  ᖺ  ᭶  ᪥㸧
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